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INTRODUCTION 
Information and Communication Technology is one of the major catalysts that have 

brought tremendous advancement in the world. The popularity, widespread use, and 

influence of Information and communication technology in the society today, including 

the workplace, is indisputable.  

Computers, the Internet, email, Social Media, Cloud Computing, Internet of Things 

(IoTs), Smart phones are now indispensable parts of social interaction as well as 

business; and their sophistication, uses, and reach are expanding every day.  

Social media has materially changed the way in which people readily and easily 

communicate, stay in touch with family, friends, colleagues, and co-workers, including 

the ability to rapidly share and disseminate information. 

Social media sites and accounts can contain some very personal and intimate 

information about people.  As a result, employers, employees, job applicants, as well as 

the legal system, are confronting with ever-increasing frequency the advancement of 

technology, the growth and proliferation of social media, and the challenges and 

difficulties presented by the use of social media and the modern-day workplace.  

 

If the way people work, stay in touch and communicate is changing and evolving, this 

would no doubt affect the administration of justice as it is part of this changing world.  

It is therefore imperative for the Judiciary to use this catalyst to enhance the delivery of 

its services for effective justice administration. 

 
Garrett Graff, editor of the Washingtonian Magazine, advises court staff that they  
 

“must not only learn how to communicate with new tools; they 
must also envision new means of judicial engagement with the 

public through the new social media that can further advance the 
legitimacy of courts in a democratic society.” 

 
The Chief Justice of the Victoria Supreme Court, Australia, Hon. Marilyn Warren, also 
urges courts to embrace social media as he stated thus: 
 
“Technology and social media provide an exhilarating opportunity for the Courts to tell the 
public we serve who we are, what we do, how we do it and why the rule of law matters.” 
 

(Qualman, 2010), stated thus: “We don’t have a choice on whether we do social media, the 

question is how well we do it.” 
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In Qualman opinion, Social Media represent “the biggest shift since the Industrial 

Revolution”.  This is because: 

 Social Media has changed major aspects of our society and economy.  

 Social Media are so powerful that they can hurt or promote people and companies’ 

reputations, and change the quality of services or their perception. 

 Social media has become an important part of the social life of many people and 

communities, changing the way in which information about them is collected, 

communicated and disseminated. 

SOCIAL MEDIA 

The term social media consists of two words, social and media.  

Social refers to the needs humans have to connect with other humans and be around 

similar like-minded people with whom they can share thoughts, ideas and experiences 

comfortably and trustfully.  

Media refers to the technological means used to connect and interact with others.  

Thus, social media is about the use of various media and technologies to reach out and 

connect with others, build trust, and create relationships (Safko 2012, 4-5). 

What then is SOCIAL MEDIA? 

Social media are: 
 Internet-based tools that enhance the sharing of information. 
 Software whose goal is to maximize user accessibility and self publication. 
 A blending of technology and social interaction for the co-creation of value. 
 
Social media refers to websites and applications that are designed to allow people to 

share content quickly, efficiently, and in real-time.  

Social media are virtual communities and networks that support the communication 

and the sharing of ideas and data between people (users). 

Social Media are tools for today’s communication, and if they are used with a lack of 

care, or for unlawful activities, they can hurt somebody else or the users themselves. 

Social Media is a collective term for a group of internet–based applications that allow 

users to create, organize and distribute messages, pictures and audio-visual content. It 

is characterized by its accessibility, participatory culture and interactivity. 
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ADVANCEMENT IN SOCIAL MEDIA 

1. Sixdegrees:  

Sixdegrees was the first Social Networks. It was developed in 1997 by Andrew 

Weinreich and named after the “six degrees of separation” theory. This theory states 

that any person in the world is connected with everyone else within just six 

connections. 

2. MySpace  

Myspace was founded in 2003 by Tom Anderson and Chris DeWolfe. MySpace then 

became more preferred and popular because of new features that are more users 

friendly. 

3. FaceBook 

 FB was founded in 2004 by Mark Zuckerberg, a Harvard student, with the initial 

idea to profile students and staff of his college. 

 Facebook has an average of 1.79 billion daily active users (Facebook, 10/10/2020),  

 FB had 2.70 billion  monthly active users on average  

 FB featured 2.7 billion daily likes and comments. 

  FB features   2.65 billion  Mobile  Act ive  Users   
 It is an American company but the 83.5% of the daily users are based outside USA & 

Canada. 

4. YouTube: 

YouTube founded in 2005, YouTube is the most popular platform for video sharing. 

It was created by three young entrepreneurs: Chad Hurley, Steve Chen, and Jawed 

Karim. As at January 2021, You Tube has 2291 billion active users 

5. Twitter  

The company was founded in 2006 and soon gained popularity, with 320 m of active 

users for September 2015 (Twitter, 2016). 

6. Linkedln 

LinkedIn was officially launched on May 5, 2003, by Reid Hoffman 

 The mission to connect the world's professionals to make them more productive 

and successful. 

 Linkedln allows job seekers to post their curriculum vitae and employers to 

post Jobs. 

 As of February 2021, LinkedIn had 740 million registered members from 150 

countries. 

7. Instagram 

Instagram came live in 2010 and threatened Facebook’s popularity which led to its 

acquisition by Facebook in 2011.  
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8. WhatsApp  

In 2009 Brian Actons and Jan Koum (former employees of Yahoo), jointly founded 

WhatsApp 

 WhatsApp a cross-platform centralized messaging and voice-over-IP (VoIP) service 

owned by Facebook, 

 It allows users to send text messages and voice messages, make voice and video 

calls, and share images, documents, user locations, and other content 

 As of February 2020, WhatsApp  has  over 2 billion users worldwide  

Above are few examples of some of the most popular social Media and social Networks, 

the list keep growing every day. 

CATEGORIES AND USES OF SOCIAL MEDIA 

1. Blog Platforms  

 Tumblr , Wordpress, Medium. 

Such types of social media are used to published content online, users can publish short 

posts of text, images, quotes, links, video, audio, and chats online.  

2. Microblog Platform  
 Twitter     

 Consist of broadcasting daily short burst messages to the world, with the hope that 

your messages are useful and interesting to someone.  

 

3. Collaborative Project  
 Wikipedia: A free encyclopedia, written collaboratively by the people who use 

it.  
Such types of Social Media channels are used for finding, sharing and discussing 
different kinds of information, opinions, and news.  
 

4. Content Communities/ Media Sharing networks:  
 Instagram, Snapchat, YouTube, TikTok. 

 Media sharing networks give people and brands a place to find and share media 
online, including photos, video, and live video and other kinds of media on the web. 

 Snapchat or Pinterest focus more on personal life and preferences and the use of real 
names is of less importance. 

 
5. Social Networks .  
 Facebook, Twitter, Linkedln. 

These are applications dedicated to people’s connections (personal and/or 
professional).  

https://en.wikipedia.org/wiki/Cross-platform
https://en.wikipedia.org/wiki/Centralized_computing
https://en.wikipedia.org/wiki/Messaging_apps
https://en.wikipedia.org/wiki/Voice_over_IP
https://en.wikipedia.org/wiki/Facebook,_Inc.
https://en.wikipedia.org/wiki/Text_message
https://en.wikipedia.org/wiki/Voice_message
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Such types of Social Media are used to associate with individuals (and brands) on the 
web. They help your business via branding, social awareness, relationship building, 
customer service, lead generation, and conversion. 
 
Social Networks (SNs), sometimes called “relationship networks,” help people and 
organizations connect online to share information and ideas. 
 
 Social Networks support interactions between users through the sharing of: comments, 
opinions, videos, images and personal status updates. SNs are convenient because they 
are cheap or free, and quick and easy to use. 
 
6. Social shopping networks:  
 Jumia, Jiji, Konga, AliExpress, Polyvore 

These are online shopping platforms which include logistics. 
 
7. Sharing economy networks:  
 Uber, AirBnB, Taskrabbit 

Sharing economy” networks, also called “collaborative economy networks,” connect 
people online for the purpose of advertising, finding, sharing, buying, selling, and 
trading products and services. 
 
9. Anonymous networks : 
Such social media are used when users need to participate anonymously e.g. whisper 
and Ask.fm. 
 
10. Sharing Platforms. These are cloud applications, which allow the uploading and 

downloading of digital content and to view streaming content. Examples are: 
OneDrive, Dropbox, Google Drive and YouTube. 

11. Interest-based networks 
  Goodreads, Houzz, Last.fm 

Such social media are used to connect with others around a shared interest or hobby. 

These networks can be a great place to engage with your audience and build brand 

awareness. Interest-based networks take a more targeted approach than the big social 

networks do by focusing solely on a single subject, such as books, music, or home 

design. 

 

 

 

 

https://blog.hootsuite.com/how-social-media-jumpstarted-the-sharing-economy/
https://www.goodreads.com/
https://www.houzz.com/
https://www.last.fm/
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CHARACTERISTICS OF SOCIAL MEDIA 

1. Vehicles for the fast circulation of information.  

 The information is not just shared between two people  
  It can be spread from one to another or to an entire virtual community. Example 

“Arab Revolution” in 2011, the “Occupy Wall Street” protest in 2011  
2. Sources of news. 

 Ordinary people can become news generators if they want to. 

 This increases the amount of news in circulation.  

 For example, posting a photo, message or article can teach the reader something 

or give more information about a situation or status, such as the birth of child, 

from a friend, or the launch of a new product from a company. 

3. Two-way interactions.  

 Users do not just acquire information but they can also comment, reply directly 

to the sender and share it publicly.  

 This makes the “sender” and the “receiver” at equal levels of interaction.  

For example, users have the ability to:  

 comment on an article and, potentially, benefit from the same article’s audience;  

 complain about a service disruption or a bad experience with some products 

they have used;  

 Inform other users about scams;  

 Interact with people they admire or support (e.g. a favourite football player, 

politician or journalist).  

4. Omnipresence/Availability of the media.  

Social Media are vehicles for news generators, which can be developed and spread 

in any circumstance and anywhere as long as there is access to the Social Media 

device.  

 Public and private lives of individuals have merged and potentially any private 

discussion or opinion can be revealed to the public by anyone.  

 Information posted on social media is easily accessed and readily disseminated,  

5. Accurate Databases.  

Some Social Media are self-updated databases.  

 They store users’ critical information, such as employment status, location, 

friendship network, political and religious views, siblings’ name, personal 

pictures and videos.  

 It is also true that in some cases users create fake accounts or leave some 

information blank, but, overall, Social Media are reliable sources of personal 

information compared to other databases built in the traditional way.  

 They make research of people or groups of interests easier 
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 Social media postings, unlike spoken words, but like any other written 

document, remain in time (verba volant, scripta manent). 

6. Anonymity. Users have the possibility to use nicknames or aliases and not take 

responsibility for their statements, comments or questions.   

 People who use social media accept the risk of their postings being taken out 

of context. 

7. Plurality of information sources. Social Media can provide unprecedented plurality 

of opinion and information from generic or specialized sources, apart the traditional 

ones (e.g. newspapers and magazines). 

8. Equality for users. They are at same level of communication with each other and 

there is no hierarchy between them. For example, anybody can post, tweet or send 

content that can be replied or commented by the “receiver”.  

9. Subjectivity. Users provide own view on event and they report news acquired by 

personal experience. Because of these multiple and personal opinions on Social 

Media, readers can easily get false information and believe in it.  

10. Flexible media. These new media are a combination of multiple digital contents and 

format (e.g. video, text, audio and animation). 

11. Difficult to control by regulator. This situation is due to the fact that Social Media 

are relatively new methods of communication and in constant evolution. Valid 

specialists can bypassed any control or censure and spread information. 
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SOCIAL MEDIA COMMUNICATION and TRADITIONAL MEDIA 

COMMUNICATION  

SOCIAL MEDIA COMMUNICATION TRADITIONAL MEDIA 
COMMUNICATION  

Internet and mobile means of 
communication  

Traditional means of communication: i.e. 
Television, radio, newspapers and 
magazines. 
 

Engaging people and audience Informing people and audience  
 

Unstructured sharing of information 
 

Structured sharing of information  
 

Two way communication (dialogue)  
 

One way communication (monologue)  
 

Quick and instant information dissemination 
 

Bound to fixed schedules, press deadlines  
 

Talking to Customers/Consumers  
 

Talking at Customers/Consumers  
 

Public Audience exercise control on the flow 
of information 

Government/Businesses/ Organizations 
exercise control on the flow of information 

Decentralized information distribution 
process 

Centralized information distribution process 

Consumer sponsored communication Organization sponsored communication 

Fuelled by internet research, peers and 
friends opinions, preferences and 
recommendations 

Fuelled by organization’s 
advertising/marketing campaigns 

Trustworthy and transparent Speculates and lacks transparency 

Fosters Citizen Journalism No public involvement 

Potentially dangerous as it can easily lead to 

rumors/gossip mongering 

"Gatekeepers" prohibit irrelevant and false 

information 

Practical, easy and inexpensive Unpractical, complicated and expensive 

Easy updatable & immediately Fixed, unalterable 

Instant popularity gauge Professional Content 

Archives are easy to access Archives are cumbersome to access 

All media can be mixed Limited Media mix 

Individual publishers Commissioned publishers 

Easily backed up & stored Vulnerable to loss or damage 
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SOCIAL MEDIA AND THE COURTS: A CULTURAL CLASH 

Social media offers the Judiciary an opportunity to interact with the public in new ways 
which promotes transparency, interactivity and collaboration. Social media have 
certainly altered the way millions of people communicate with each other, by allowing 
their users to quickly access, frequently update, and instantly share and exchange 
information, ideas, pictures or videos. 
 

The Conference of Court Public Information Officers (CCPIO) in the United States in 

2010 observed that there are “three characteristics of new media that contrast sharply 

with basic characteristics of the judiciary.”  

 

1. Decentralized and multidirectional. The social media are described as the third and 

most recent of what are essentially only three possible communications media: 

(i) interpersonal media as “one to one,” 

(ii) mass media as “one to many”  

(iii) new media or “many to many.”  

This stands in sharp contrast to Courts tradition which is institutional and 

unidirectional.  The practice of their fundamental mission of resolving disputes requires 

that courts very often communicate one way. Courts issue orders, and parties comply. 

2. Personal and Intimate:   

They facilitate personal communication and intimacy of communication while the 

courts are authoritative and independent;  

3. Multimedia  

New media are multimedia, incorporating video and still images, audio and text, while 

the courts are highly textual. 

USERS OF SOCIAL MEDIA: 

1. Active: who likes to populate Social Media with content: posting material, 

commenting, sending friend invitations, creating and managing forums, etc.  

2. Neutral: who participate as an observer and does not like to be involved or leave a 

trace. 

3. Reactive: who uses and works on existing content, e.g. responding to messages, 

posting comments on other subjects, etc. 
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SOCIAL MEDIA BOTS 

Social media bots are automated software programs that appear on social media and 

are usually not labeled as social media bots. They can easily be confused with human 

social media accounts.  Bots can “interact with humans and sometimes trick them into 

believing they are human. Social media bots are “accounts controlled by software, 

algorithmically generating content and establishing interactions. For example, some 

bots operate on Twitter all day “reading far more tweets than any human possibly 

could. Some of them tweet their own messages on particular topics, sometimes mashing 

up tweets from other Twitter users. 

Social Media Bots are divided into three categories:  

 scheduled bots that post messages based on time;  

 watcher bots that monitor other social media accounts and websites, and post 

when a change occurs   

 Amplification bots that share and “like” posts sent by the person who has bought 

that bot’services  

DRIVING FACTORS BEHIND THE EXTENSIVE USE OF SOCIAL MEDIA:  

The power and importance of   Social Media is growing because more and more people 

are using them and making social Media an important part of their daily life. This 

situation is happening because:  

1. Increase in internet access opportunities due to:  

a. A wide variety of options for internet connection (e.g. mobile devices and 

desktops);  

b. Increase of the world’s population, meaning more users joining Social Media;  

c. Increase of necessity and increase of business needs (e.g. communication, 

information and ecommerce);  

d. More opportunities to use internet due to free Wi-Fi connections (i.e. in 

recreational or business areas).  

2. Change of societal habits and demography. Today’s generations are digital natives, 

born in the Social Media era. The digital natives are replacing the digital immigrant.  

 

ADVANTAGES OF SOCIAL MEDIA 

Social Media platform are available and usable anytime and anywhere; it is a constant 

presence in people’s lives without them even realising. 
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Major Social Media applications are created for: 

1. ENTERTAINMENT. Social Media offers a wide selection of entertainment 

applications. People use them to socialise, to be amused by a streaming event, to 

watch video content and to play games etc.  

2. BUSINESS. Social Media provides the opportunity to reduce costs, improve risk 

management and enhance profits. This is possible because they support a global 

business: selling in rich and growing markets and producing in more convenient 

ones. Indeed, they are able to hire employees around the world, and then connect 

employees with each other, creating a virtual workplace. E.g. videoconferencing, 

email, online chat and cloud applications. 

3. KNOWLEDGE. Social Media give the opportunity to spread information quickly 

across users. 

ARE SOCIAL MEDIA FOR COURT EMPLOYEES?   

There is a Latin proverb that says “Verba volant, scripta manent”, which means 

“Spoken words fly away, written words remain”.  

 Court Employees  should always keep this proverb  in mind when using Social 

Media, because 

 whatever is shared, 

 Posted or stored on the Internet, will remain forever.  

 In fact, the Internet does not forget and does not lose anything. 

This  statement implies that when a message is sent or an opinion or comment is 

released or posted, nobody can forbid the “receivers” from saving a copy for their 

purposes, and the senders should expect that their content can be kept and used against 

them in due time. 

 

USE OF SOCIAL MEDIA IN THE COURT 

The framework for the use of social media in the judiciary stand on the principle of 

open justice, which states that justice should be done and also be seen to be done.  The 

assumption is that openness and transparency increase public confidence and 

legitimate the judicial service. The principle implies that the courts should guarantee 

access to information through open data about rulings, case status and administrative 

issues. 

Open justice in the technological age means the ability of the community to view or 

access information about court proceedings through the Internet or social media as well 

as through traditional print and electronic mediums. 
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The use of Social media in courts among other services includes:   

 As an investigative tool  

 Pretrial discovery tool in court cases 

 Background information on witnesses which can served as a evidence 

 Access to court services (filing of motions,) 

 Soliciting input (e.g., surveys)  

 Posting of a large variety of videos to highlight court activities and provide public 

information and education (how to file cases, court tours, such as locations, hours, 

court closures due to strike, absence of a Judge etc.)  

 Posting of photos , Videos of court events,  job openings, awards, photos, and news 

releases  

 Volunteer opportunities  

 Informing the public about problems with a court’s website or court services 

 Access to sentences and judgments, which would normally appear on a court’s 

website, but may be communicated more immediately using  social media 

e.g.Twitter 

• Training (both internally for judges and staff, and court users, etc.) 

 • Publishing information to, and interacting with  

 News media & public at large  

 Court participants (lawyers, litigants, witnesses, jurors, etc.)  

 Other governmental agencies 

 • Internal communications within the court or court system; such as blogs and wikis 

that document procedures, project team forums, discussion/chat forums, training 

videos, online directories, etc. 

• Human resources, primarily recruitment of employees 

What is Ethics? 

Ethics is concerned with issues of value, such as judgments about what constitutes 

"good" or "bad" behavior in any given context. Ethics are the standards, values, morals, 

principles, etc., which guide one's decisions or actions.  

Ethical means conforming to accepted standards of conduct. 

ETHICAL CHALLENGES 

The code of conduct for Court Employees of federal republic on Nigeria acknowledge 

that Court Employees are complementary to and supportive of the role of Judicial 

Officers in the administration of justice and their duties includes all statutory duties 

prescribed by law,  take precedence over all his other activities.  
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Thus, a court employee hold highly visible positions of public trust and it is desirable 

that they should uphold high standards of behavior so that the public would have 

confidence in the judiciary. 

 

If court Personnel use social media inappropriately in the course of work, they risk 

lowering the public’s confidence in the judiciary. 

When the public has confidence in the judiciary, they are more likely to respect and 

abide by judges’ decisions.  

The use of social media by Court employees raises several ethical considerations; 

however, these challenges once identified should guide the judiciary staff when taking 

advantage of Social Media for personal convenience and even in advancing the course 

of justice administration.  

 Opinion Manipulation:  Social media could be used to artificially amplify or 

suppress information or engage in behavior that manipulates or disrupts 

people’s experience. It could be used to alter the reputation of someone or 

something because, anyone can post false feedback, stories, or upload fake data 

and video with the purpose to damage or promote a person, an activity or a 

company. These actions spread false information and could modify the 

perception of the reality. 

 Aborted Trials as a result of Misuse of social Media:  Social media creates a 

challenge for courts because a simple “tweet” or “comment” can be posted, 

copied, and republished around the world within seconds. If the tweet, post, or 

comment relates to an ongoing case or trial, the availability of such information 

can cause serious complications for the courts. 

 Compromise of Judicial Process; 

Information and data about the judicial process that had hitherto been preserve 

of lawyers is now readily accessible to everyone due to the advent of the Social 

Media. This empower people to access and read judgments from different courts, 

news reports of cases, constitutions and other laws as well as case notes and 

opinions published by various law firms leading to  suppressed information 

going viral.  

 Misleading and prejudicial news reports: Social media empower anyone to be a 

publisher. “Citizen Journalist”.i.e. people formerly known as audience who can 

now employ press tools to inform each other, they tend not to have any 

professional training in journalism or the law. They use social media to feed a 
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narrative that often grossly distorts reality, a situation that would result in the 

public being given imperfect legal information and misrepresent judicial 

decisions and court activities. 

 Addictions: Social media can cause dependence; It is more addictive than 

cigarettes or alcohol for people. An online survey (Lookout, 2012) found that the 

smartphone is an important accessory for people and in particular:  

• The 60% of the respondents check the smartphone every hour and young folks, 

between 18-34 years, are the most addicted (63% of woman and 73% of men);  

 The 54% of respondents check the smartphone before sleep, during the night 

and just after they wake up in the morning.  

• The 24% of the respondents check the smartphone while driving.  

• The 73% of the respondents felt panicked when they lost their smartphone. 

 Disclosure of Information to Witnesses or others waiting outside or inside 

court. 

Upsurge in Cyber Crimes;  

The Social Media revolution has brought along Computer Crimes (cybercrimes) such as 

Criminal Trespass into another computer, theft of computer data, the use of internet to 

commit or aid in the commission of fraud, infringement of privacy, intellectual and 

copy right breaches that court personnel should be cautious of falling victims.  

 Cyber bullying/Cyber stalking –Social media has dramatically expanded the 

amount of information that is available about people, and made it accessible to 

anyone, with a computer anywhere in the world. it has amplifies opportunities to 

access personal information. Users use this tool to inflict damage to people 

online, they use the social media to harass, abuse, threaten, or annoy other 

people and because the culprit is anonymous is hard to detect who is bullying 

you. The phenomenon includes: personal threats, showing hurtful image and 

videos regarding the victim, identity stealing to hurt or make fun of victim’s 

feelings, impersonating victim and sending inappropriate messages to others, 

etc. 

 Phishing is a criminal method for obtaining personal and financial information 

and it is described as any act for attempt to steal personal information through 

the web with the purpose of identity theft and to gain access of banking account. 

Criminals use fake emails or fake web sites to steal information from unaware 

users while they are typing personal and financial information: personal 

information like:  name, surname, current city, date of birth, marital status, 
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current geographic location, employer, siblings’ names, personal telephone 

number and email address could be reveal from Social Media 

 Blackmail/Extortion: the act of using the social media to threaten or damage 

someone’s reputation to extort money or anything else of value. This can be 

avoided if you are aware of what you should post on the Internet. 

 Hacking: the act of obtaining unauthorized access to data from a computer 

network. Stealing victim’s password and modifying his or her profile. 

 Impersonation/Identity theft: Social Media empower users to impersonate 

individuals, groups, or organizations in a manner that is intended to or does 

mislead, confuse, or deceive others. An unauthorized party uses your personally 

identifying information, such as your name, address, Social Security Number 

(SSN), or credit card or bank account information to assume your identity in 

order to commit fraud or other criminal acts. 

 Criminal Copyright Infringement – the act of piracy mainly for financial gain. 

 Online Predators:  An act where online users seek to exploit vulnerable children 

or adolescents for sexual or other abusive purposes.  

 Disturbing Content: Social Media content is populated with different materials 

by the actions of many different people. This means that it is possible to bump 

into disturbing image and video, where cruel, violent and sexist are the most 

common. 

SOCIAL MEDIA PRACTICE CAVEAT FOR JUDICIARY STAFF   

 Refrain from acting in a way that will erode public confidence in the judiciary, or 

impair respect for the justice administration both within and outside work.  

 Refrain from posting, commenting, sharing of photos, videos on cases in courts, 

remember, you will be judge by your post. Consider every negative connotation that 

could be attached to your post, comments, like, tweet, follow, etc. 

 Never tweet or post or comment anything you would not say to the person’s face. 

Remember, every post is permanent, or even “permanently” deleted content can be 

recovered 

 Never reveal anything (evidence, documents, opinions) to anyone 

 Do not try to destroy or permanently delete evidence, remember, you a trusted 

confidant, you have ethical duties. 

 Do NOT ask litigants to post something for or about you. 

 Remember, when adding connections you need to be more than just aware of 

spamming people; you need to be aware of who you are adding as a connection and 

why. 
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 Do not present yourself as an official representative of or spokesperson for a place of 

employment. 

 Do not display language, photographs, or videos that imply disrespect for any 

individual or group because of age, race, gender, ethnicity or sexual orientation. 

 Do not post potentially inflammatory or unflattering material on another individual 

wall. 

 Bring unprofessional content to the attention of a colleague or appropriate 

authorities 

 Use privacy settings to safeguard personal information and content. 

 Avoid conflicts of interest, or the appearance of conflicts, in the performance of 

official duties. Examples: processing cases involving family, friends, and self; using 

one’s position with the courts to manipulate case processing; or influencing the 

outcome of a case whether positively or negatively for any person. 

 Avoid initiating or repeating ex-parte communications from litigants, witnesses, or 

any other source to Judges unless necessary.  

 Never engage in communication regarding cases before the court unless necessary. 

 Be careful where you click. Risky apps and dangerous links sent via social media can 

give hackers access to spy on you. 

 

EFFECTIVE SOCIAL MEDIA IMPLEMENTATION STRATEGIES 

Once a court decides to use social media, there are many things to keep in mind to 

ensure an effective social media presence:   

 Include a disclaimer and a terms of service statement on all social media 

platforms; 

 Choose the right tool for the job, focusing on your target audience; 

 Always consider data privacy in platform settings and postings; 

 Decide if you are going to allow public comments and participation and, if so, 

include parameters in the terms of  service (and seriously consider moderating 

submissions before they go “public”);   

 Use plain language online, with good etiquette (be respectful, etc.); 

 Make frequent updates of content to engage your audience; 

 Publicly define the commenting capability/policy of the court; 

 Ensure your platform(s) comply with legal requirements (e.g., accessibility by 

handicapped persons and public records retention);   

 Define and implement organizational responsibility and editorial control (i.e., 

who approves content and who can make postings/update content) – keep this 

to a select, trusted group who can represent official court policy, etc.;   
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 Define your goals and start simply by using only one platform as a pilot project, 

emulate another court’s successful activity, etc. 

 Intensive Training should be provided to court employees on the use of social 

media and the training should be on a continuous basis since the new media 

keeps updating. 

Conclusion. 

Social media use is ubiquitous, the reality is that users of social media can control what 

they post but often lack control over what others post, court employees should 

regularly screen the social media websites they participate in to ensure nothing is 

posted that may raise questions about the propriety of the employee’s conduct, suggest 

the presence of a conflict of interest, detract from the dignity of the court or suggest an 

improper political affiliation.  

In my view, Social media could be seen as a set of tools for today’s communication and 

tools do not harm anyone if the user knows how to use them. However, if they are used 

with a lack of care, or for unlawful activities, they can hurt somebody else or the users 

themselves.  

Considering that a multitude of “outsiders” also use the courts’ social media 

applications, such as lawyers, litigants, witnesses, news media, bloggers, interest 

groups, etc. Courts should use great care in choosing which social media platforms to 

use, what content will be published, who will represent official court policy, which 

stakeholders they most want to appeal to (e.g., the public, lawyers, journalists etc) and  

other key questions.  

The most important stakeholder is the public. It is important to engage them and do 

whatever possible to ensure that they have confidence in the courts.  
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